
"EARTH DAYS"
 TO PREMIERE ON Facebook® Platform

Using “Social Screening TM” Application

PBS’ AMERICAN EXPERIENCE
 Launches Robert Stone’s Acclaimed Film About the Birth of US Eco-Activism on April 11, 2010

TV’s Longest-Running History Series Makes History: First Time Major Broadcaster Debuts Full-Length 

Documentary On Facebook Platform

AMERICAN EXPERIENCE will host a premiere broadcast of the 2009 Sundance Film Festival Closing Night Film, EARTH DAYS, from acclaimed documentarian Robert Stone on Facebook Platform. The 90-minute film honors the origins of the first Earth Day, which took place 40 years ago this April. The online screening, scheduled for Sunday, April 11 at 8:00 p.m ET, represents the first time a major broadcaster has premiered a full-length documentary on Facebook Platform ahead of its national broadcast. EARTH DAYS is scheduled on the PBS series AMERICAN EXPERIENCE on Monday, April 19 at 9 p.m.

EARTH DAYS will premiere on EARTH DAYS’ Facebook Page utilizing the Social Screening™ Application created by Brand Networks a Boston-based Social Solutions company. Leveraging a proprietary video player, an integrated poll and the Facebook Comment Box, participants will be able to view EARTH DAYS in its entirety while interacting with friends, other participants — and with filmmaker Robert Stone and AMERICAN EXPERIENCE Executive Producer Mark Samels in real-time.

“When we participate at film festivals and preview events around the country, audiences have unique opportunities to interact with filmmakers, ask questions and discuss their work, but these events are not always accessible to everyone,” said AMERICAN EXPERIENCE executive producer Mark Samels. “We want to bring that experience to our fans and make it possible for anyone with an internet connection to join us in the national dialogue surrounding the past, present and future of the environmental movement.” 

In 1970, when the first Earth Day was celebrated, word spread across the country though the communication mechanisms of the day: landlines, mimeographed flyers sent via snail mail and pin-back buttons. Forty years later, PBS’ AMERICAN EXPERIENCE has chosen to bring EARTH DAYS rallying message directly to the more than 400 million active users on Facebook. Facebook's mission is to give people the power to share and make the world more open and connected. Facebook users communicate and share information through the social graph, the network of connections and relationships. 
EARTH DAYS spotlights the amazing changes that have occurred in the eco-movement in the last four decades. Just as there was no Internet or Facebook, 40 years ago there was no EPA. Ninety percent of America’s rivers were heavily contaminated with industrial pollution, agricultural run off, and human waste. Breathing the air in Los Angeles was equivalent to smoking two packs of cigarettes a day. Dangerous pesticides, such as DDT, had brought the American Bald Eagle — the nation’s symbol — to the brink of extinction. National concern about the environment crystallized on April 22, 1970, when 20 million Americans from all walks of life — 10 percent of the US population — mobilized in a dramatic show of support for a cleaner environment. 

Leading up to the screening on April 11, AMERICAN EXPERIENCE will expand the EARTH DAYS’ Facebook Page [facebook.com/earthdays] with new applications and content such as quizzes, polls, “gift” buttons and preview videos. A campaign utilizing Facebook’s Engagement Ads will drive awareness of and RSVP’s to the screening event.   

“We are thrilled to help AMERICAN EXPERIENCE concept and power this innovative program with our Social Screening application and other engaging tools from our Tab Application Suite,” says Brand Networks’ CEO Jamie Tedford. “The powerful message and images of EARTH DAYS are perfectly suited for a social viewing experience. Amplifying the voices of event participants through Facebook Platform gives new meaning to ‘social media’ and will demonstrate its ability to create real change.”   
For further information about EARTH DAYS, visit http://www.pbs.org/pressroom.
About Brand Networks 

Brand Networks is a Social Solutions company. Our HQ is in Boston and our Social Application Studio is in Rochester, NY. By traditional definitions, we are equal parts strategic communications firm, web development shop, software company, and media agency. 

In the evolving social media vernacular, we help clients recruit, engage and reward networks of fans, friends and followers. We provide Social Solutions to our clients in two ways. First, because many brands are trying to solve similar challenges and quickly, we created a “Social Toolbox” that is chock full of ready-made solutions. Social Screening joins some of our most popular solutions include Social PIX, Tab Application Suite, Gifts With Benefits and Social Buzz. Second, we’re marking technologists, so we imagine, design and build social applications and technology. We’re agency people, so we surround our applications with smart, strategic marketing services from real humans who plan and optimize social marketing and media campaigns. 

About AMERICAN EXPERIENCE

Television's most-watched history series, AMERICAN EXPERIENCE has been hailed as “peerless” (Wall Street Journal), “the most consistently enriching program on television” (Chicago Tribune) and “a beacon of intelligence and purpose” (Houston Chronicle). On air and online, the series brings to life the incredible characters and epic stories that have shaped America’s past and present. Acclaimed by viewers and critics alike, AMERICAN EXPERIENCE documentaries have been honored with every major broadcast award, including 24 Emmy Awards, four duPont-Columbia Awards and 14 George Foster Peabody Awards, one most recently for “Two Days in October.”
Facebook® is a registered trademark of Facebook Inc. 
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