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FROM THE BIZARRE TO THE SUBLIME,
ANTIQUES ROADSHOW REVEALS FINAL TREASURES

OF THE SEASON!
Season Special “Junk in the Trunk” Showcases
Quirky Finds from All Six Tour Cities
Episode Airs Monday, November 13 at 8/7c PM on PBS

October 30, 2017, Boston, MA - From professional portraits of rodeo
bulls to a 13"-century bronze Vairocana Buddha, ANTIQUES
ROADSHOW delivers special-episode stunners in Junk in the Trunk.
The 15-time Emmy® Award nominated show airs this season 21
special on Monday, November 13 at 8/7c PM on PBS.

“Each year we create a collection of quirky, unique finds from
across our tour cities and call it Junk in the Trunk,” says Marsha
Bemko. “This special of ROADSHOW contains unseen footage that
didn’t make it into our city episodes, appraisals tucked away and
saved for this fast-paced, really fun hour of television!”

Other episode highlights include:

e A 1969 NASA Apollo 11 photo album, one of six Apollo and Skylab
photo albums purchased by the guest at a yard sale.

e 1931 Thurston the Magician lobby cards, part of a collection
curated by a former magician and father-in-law of the
ROADSHOW guest.

e Tiffany & Co. South American Gemstones which
originated as rough-cut stones brought back from a trip
by the guest’s grandmother and transformed in value
when set by the famous jeweler.

ANTIQUES ROADSHOW, a production of WGBH Boston, puts the reality in reality
television! Part adventure, part history lesson and part treasure hunt, the series
is the most-watched ongoing series on PBS and is seen by around 8.5 million
viewers each week.

MORE INFORMATION:
About ANTIQUES ROADSHOW
Part adventure, part history lesson, part treasure hunt, 15-time Emmy® Award




nominated ANTIQUES ROADSHOW begins its 21" broadcast season in 2017 and is the
most-watched ongoing primetime PBS series. The series is produced by WGBH

Boston for PBS under license from the BBC. The Executive Producer is Marsha Bemko.
ANTIQUES ROADSHOW is sponsored by Liberty Mutual Insurance, Ancestry, and
Consumer Cellular. Additional funding is provided by public television

viewers. ANTIQUES ROADSHOW press materials, including streaming video and
downloadable photos, are available at pbs.org/pressroom. For more ANTIQUES
ROADSHOW — including streaming episodes, searchable archive, web-exclusive video,
in-depth articles, owner interviews and more — visit pbs.org/antiques. You can also
find ROADSHOW on Facebook, Twitter, YouTube, Instagram, Pinterest, and Tumblr.

About WGBH

WGBH Boston is America’s preeminent public broadcaster and the largest producer of
PBS content for TV and the Web, including Frontline, Nova, American

Experience, Masterpiece, Antiques Roadshow, Arthur, Curious George and more than
a dozen other prime-time, lifestyle, and children’s series. WGBH also is a major
supplier of programming for public radio, and oversees Public Radio International (PRI).
As a leader in educational multimedia for the classroom, WGBH supplies content to
PBS LearningMedia, a national broadband service for teachers and students. WGBH
also is a pioneer in technologies and services that make media accessible to those
with hearing or visual impairments. WGBH has been recognized with hundreds of
honors. More info at www.wgbh.org.

About PBS

PBS, with its over 350 member stations, offers all Americans the opportunity to
explore new ideas and new worlds through television and online content. Each month,
PBS reaches nearly 120 million people through television and over 29 million people
online, inviting them to experience the worlds of science, history, nature and public
affairs; to hear diverse viewpoints; and to take front row seats to world-class drama
and performances. PBS’ broad array of programs has been consistently honored by the
industry’s most coveted award competitions. Teachers of children from pre-K through
12th grade turn to PBS for digital content and services that help bring classroom
lessons to life. PBS’ premier children’s TV programming and its website, pbskids.org,
are parents’ and teachers’ most trusted partners in inspiring and nurturing curiosity
and love of learning in children. More information about PBS is available

at www.pbs.org, one of the leading dot-org websites on the Internet, or by

following PBS on Twitter, Facebook or through our apps for mobile devices. Specific
program information and updates for press are available at pbs.org/pressroom or by
following PBS PressRoom on Twitter.

ANTIQUES ROADSHOW Press Contacts:

Demee Gambulos, 617-300-5305, demee_gambulos@wgbh.org

Hannah Auerbach, 617-300-5346, hannah_auerbach@wgbh.org
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