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“CALIFORNIA AND THE AMERICAN DREAM”

EXPLORES DYNAMICS OF CULTURE, COMMMUNITY 

AND IDENTITY IN ONE OF WORLD’S MOST DIVERSE REGIONS

EPISODE 1: California’s “lost” tribes

American Indians in California Are Transformed from Among the Poorest 

People in America to the Most Powerful Lobby in California 

Four-Part Series to Air Nationally on PBS

on Thursdays, April 13-May 4, 2006 at 10 PM (Check Local Listings)

(San Francisco)  CALIFORNIA AND THE AMERICAN DREAM, a new four-part series narrated by Academy Award-winning actress Linda Hunt, explores the dynamics of culture, community and identity in one of the world’s most diverse regions. In the last 35 years, California, a state with the world’s sixth-largest economy, has seen dramatic changes in social, demographic and cultural trends, which have transformed the state so much that it bears little resemblance to the Hollywood dreamscape projected in previous decades. 

In a few short years, American Indians in California went from being the poorest people in the state to some of the richest — gaining extraordinary wealth from gambling.  In episode one, “California’s ‘Lost’ Tribes,” Producer/Director Jed Riffe (“Ishi, the Last Yahi”) and Co-Producer Jack Kohler (California tribal member Karuk, Yurock, Hupa) explore how Indians in California went from being virtually invisible to being the most powerful political lobby in the State.

In “California’s ‘Lost’ Tribes,” Native leaders tell their own stories of abundance, attempted genocide, survival, and resistance. The first documentary to go behind the façade of glitz and glamour at American Indian casinos, “California’s ‘Lost’ Tribes” reveals the current conflicts over Indian gaming, and explores the historical 
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underpinnings of tribal sovereignty and the evolution of tribal gaming over the last 30 years. Concern over gaming is further fueled by the development of casinos in both urban and rural areas, creating friction between tribes and non-Indians. This episode weighs the impact of gaming on Indian self-determination, and explores the challenges Native peoples face in defining their identity for the future.

“California’s ‘Lost’ Tribes,” is part of a four part series by veteran filmmakers Paul Espinosa, Jed Riffe, Lyn Goldfarb and Emiko Omori.  Episode 2: “The Price of Renewal” examines issues of community development, philanthropy and civic engagement as a single community struggles to rebuild a tattered and declining neighborhood in City Heights, often referred to the Ellis Island of San Diego. Episode 3: “The New Los Angeles” explores the complexities of inclusion in America’s largest majority-minority city and the political empowerment of Latinos. The final episode, “Ripe for Change,” chronicles the intersection of food and politics in California over the last 30 years.  For more information online: www.californiadreamseries.org.

CALIFORNIA AND THE AMERICAN DREAM is a co-production of Executive Producers Paul Espinosa, Lyn Goldfarb and Jed Riffe and the Independent Television Service (ITVS). Executive Producer for ITVS is Sally Jo Fifer.  Major funding was provided by the Corporation for Public Broadcasting with additional funding provided by PBS, The Ford Foundation, the Independent Television Service, Native American Public Telecommunications, Skirball Foundation, Latino Public Broadcasting, the Center for Asian American Media, The Rockefeller Foundation and the California Council for the Humanities. 

About PBS
PBS, headquartered in Alexandria, Virginia, is a private, non-profit media enterprise owned and operated by the nation’s 349 public television stations. A trusted community resource, PBS uses the power of noncommercial television, the Internet and other media to enrich the lives of all Americans through quality programs and education services that inform, inspire and delight. Available to 99 percent of American homes with televisions and to an increasing number of digital multimedia households, PBS serves nearly 100 million people each week. More information about PBS is available at www.pbs.org, the leading dot-org Web site on the Internet.
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About ITVS 

Independent Television Service (ITVS) funds and presents award-winning documentaries and dramas on public television, innovative new media projects on the Web, and the Emmy Award-winning weekly series Independent Lens on Tuesday nights at 10 PM on PBS. ITVS is a miracle of public policy created by media activists, citizens and politicians seeking to foster plurality and diversity in public television. ITVS was established by a historic mandate of Congress to champion independently produced programs that take creative risks, spark public dialogue and serve underserved audiences. Since ITVS's inception in 1991, its programs have revitalized the relationship between the public and public television, bringing television audiences face-to-face with the lives and concerns of their fellow Americans. More information about ITVS can be obtained by visiting itvs.org. ITVS is funded by the Corporation for Public Broadcasting (CPB), a private corporation funded by the American people.
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