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HOW WE GOT TO NOW to Premiere with Two Back-to-Back Episodes October 15, 2014 on PBS

– Six-Part Series Delves Into the Unexpected Twists and Turns that Sparked the Ideas that Created the Modern World–
– See Preview Clip Here –
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	Steven Johnson back in the sunlight after his walk in the San Francisco Sewer System.


[bookmark: _GoBack]Arlington, VA; June 30, 2014 – HOW WE GOT TO NOW, a new six-part series co-created and hosted by best-selling science and technology author Steven Johnson (Where Good Ideas Come From, Everything Bad is Good for You), examines the fascinating stories of the unlikely people whose ideas have made our modern world possible.  HOW WE GOT TO NOW, produced by Nutopia, will premiere Wednesday, October 15 on PBS with back-to-back episodes beginning at 9:00 p.m. ET.  The following episodes will air each subsequent Wednesday through November 12 at 10:00 p.m. ET. (check local listings).  

The series looks at the little-known stories of the men and women who came up with revolutionary innovations that have had far reaching consequences beyond their original intent and play a role in just about every aspect of our daily lives.  The ideas are broken down into six themes that encompass the pillars of modern civilization: Cold, Time, Light, Clean, Glass and Sound.

“It is very easy to take many of the conveniences that we encounter every day for granted.  Most people wouldn’t think sipping a glass of ice water in the summer is very remarkable.  Yet clear glass, clean water and the ability to keep ice frozen in warm weather are all the products of innovations without which the world as we know it today would not exist,” said Johnson. “And amazingly, the amateur inventors, entrepreneurs and tinkerers who made our modern world possible have nearly been forgotten to history.” 

The enthusiasm, curiosity and humor that are hallmarks of Johnson’s award-winning writing on popular science are evident on screen as he goes to great lengths and distances to illustrate how these ideas shape our lives. In San Francisco, he climbs into a rat and cockroach-infested sewer that keeps the above-ground world clean; in Dubai, he goes skiing in a gigantic indoor winter wonderland in the middle of the desert; and, in Venice, he meets a descendant of Angelo Barovier, the first person to create crystal-clear glass—an invention that creates a chain reaction of innovations that has made everything from deep space exploration to global communication possible.

“To better understand where the innovations that are happening now may take us in the future, we need to understand how the innovations of the past brought us to where we are today,” said Beth Hoppe, Chief Programming Executive and General Manager of General Audience Programming for PBS. “HOW WE GOT TO NOW is a highly thought-provoking series that reminds us that 21st century civilization wasn’t created on its own or by accident, and that any one of us could have the power to build the future.”

Jane Root, executive producer of HOW WE GOT TO NOW for Nutopia, said, “Steven has an incredible gift for stringing together seemingly disparate ideas and laying out in a very clear and engaging way how one innovation can open up a world of possibilities. You can’t look at the world quite the same way again after hearing these stories.”

Following are descriptions of the six episodes featured in HOW WE GOT TO NOW: 

· “Clean” – Wednesday, October 15, 9:00p.m. – 10:00p.m. ET
Dirty water has killed more humans than all the wars of history combined, but in the last 150 years, a series of radical ideas, extraordinary innovations and unsung heroes have changed our world. Steven Johnson plunges into a sewer to understand what made a maverick engineer decide to lift the city of Chicago with jackscrews in order to build America’s first sewer system. He talks about John Leal, who deliberately “poisoned” the water supply of 200,000 people when, without authorization, he added chlorine, considered lethal in 1908, into Jersey City’s water and made it safe to drink. This isn’t only about the world becoming a cleaner place — the iPhone, the subway, flat screen TVs and even the two piece swimsuit are the result of the valiant efforts of the unsung heroes of clean. 

· “Time” – Wednesday, October 15, 10:00p.m. – 11:00p.m. ET
Board a submarine with Steven Johnson to discover what a lack of natural light means for a sailor’s working day and visit Heathrow, the world’s busiest airport, to try to get timings right at air traffic control. The story of getting a grip on time is full of curious garage tinkerers. One of them, railway clerk William F. Allen, was so exasperated by the chaos caused by the hundreds of local times zones in the U.S. that he fought tirelessly to standardize time into four zones. Learn how advancements in navigation, the way we work, technology and travel would have been impossible without the unsung heroes of time.

· “Glass” – Wednesday, October 22, 10:00p.m. – 11:00p.m. ET
Join Steven Johnson and consider how the invention of the mirror spurred on the Renaissance, how glass lenses allow us to reveal worlds within worlds and how, deep beneath the ocean, glass is essential to communication. Johnson learns about the daring exploits of glassmakers who were forced to work under threat of the death penalty, a physics teacher who liked to fire molten glass from a crossbow and a scientist whose tinkering with a glass lens allowed 600 million people to see a man set foot on the moon. The link between the worlds of art, science, astronomy, disease prevention and global communication starts with the little-known maverick innovators of glass. 

· “Light” – Wednesday, October 29, 10:00p.m. -11:00p.m. ET 
Steven Johnson relates the story of people who take us out of the dark and into the light. Hear about Edison’s light bulb, which he didn’t actually invent, and learn how an 18th-century shipping community discovered a source of illumination by putting a kid inside a whale’s head. See how a French scientist accidentally discovered how to create neon light, leading to a revolution in advertising. Dispelling the myth of the individual “eureka” moment, Johnson reveals that teamwork and collaboration led the way to the most transformative ideas. Whether, altering the world’s sleeping patterns, giving rise to mass spectator sports, revolutionizing how global business is done or triggering one of the great social reforms in American history, the pioneers of light have made themselves indispensable throughout human history. 

· “Cold” – Wednesday, November 2, 10:00p.m. – 11:00p.m. ET 
Only in the last 200 years have humans learned how to make things cold. Steven Johnson explains how ice entrepreneur Frederic Tudor made ice delivery one of the biggest export business in the U.S. and describes the place where Clarence Birdseye, the father of the frozen food industry, experienced his eureka moment. He also travels to Dubai to see how mastery of cold has led to penguins in the desert. From IVF to food, politics and Hollywood to human migration, the unsung heroes of cold have led the way.  

· “Sound” – Wednesday, November 12, 10:00p.m.  11:00p.m. ET 
Imagine a world without the power to capture or transmit sound. Journey with Steven Johnson to the Arcy sur Cure caves in northern France, where he finds the first traces of the desire to record sound — 30,000 years ago. He also learns about the difference that radio made in the civil rights movement and reveals the Hollywood star who designed a WW2 weapon that would make possible the modern cell phone network. During an ultrasound on a pregnant dolphin, he realizes just how big a role sound has played in medicine. The unsung heroes of sound have had an impact on our working lives, race relations, saving lives and the radical alteration of cities. 

HOW WE GOT TO NOW will launch a program website on PBS.org this fall featuring videos available for free online streaming, and other resources from the series for educators and the general audience. Educational materials for classrooms will be available for free through PBS LearningMedia, an award-winning media on-demand service used by more than 1.5 million educators nationwide. 

In addition, Nutopia, with the support of grants from the John S. and James L. Knight Foundation and the Bill & Melinda Gates Foundation, will create a news and opinion site that explores how innovation is inspired in communities across the world and nurtures future innovations.  The site will feature multiple daily posts in the form of written articles, curated links, project reports, video and animation, data visualizations and analysis and more. It will crisscross the developed and developing world, inspiring the next generation of innovators to take on the global challenges that remain.

HOW WE GOT TO NOW is produced by Nutopia for PBS in association with the BBC and will be distributed internationally by BBC Worldwide. Oregon Public Broadcasting is the presenting PBS member station. HOW WE GOT TO NOW is funded by the CPB/PBS Program Challenge Fund. 

Riverhead Books, an imprint of Penguin Group LLC, will publish Steven Johnson’s How We Got to Now: Six Innovations that Made the Modern World on September 30, 2014. PBS Distribution will release the DVD version of HOW WE GOT TO NOW on October 28, 2014. The DVD will be available for a suggested retail price of $34.99. The running time is 360 minutes.

HOW WE GOT TO NOW airs as part of  PBS’ “Think Wednesday” programming lineup of science, nature and technology programming that includes the acclaimed series NATURE and NOVA, offering new perspectives on life in the universe to keep viewers both curious and wanting more. For more information on “Think Wednesday,” visit www.pbs.org/thinkwednesday.
About Steven Johnson 
Steven Johnson is the author of eight best-selling books that explore the intersection of science, technology and personal experience.  In 2010 he published Where Good Ideas Come From: The Natural History of Innovation, which was ranked by The Economist as one of the best books of the year.  His 2006 book, The Ghost Map, was included in Entertainment Weekly’s list of the top books of the year.  His work has appeared in Wired, Discover, The New York Times, The Wall Street Journal, The Nation and many other publications.

About Nutopia
NUTOPIA is a leading independent production company committed to creating ambitious, ground-breaking “event television” for global audiences. The company quickly became known for its signature large-scale documentaries, which it dubbed “mega docs.” The first such program was the twelve-part, Emmy-winning series, AMERICA: THE STORY OF US, for the History channel, which melded high-end CGI, A-list interviews and stylized dramatization, garnering critical acclaim and record audiences. Subsequent “mega doc” have included THE BRITISH for Sky Atlantic (UK), MANKIND: THE STORY OF ALL OF US for History, THE 80s: THE DECADE THAT MADE US for National Geographic Channel, HOW WE INVENTED THE WORLD for Discovery, and more. The company also develops and produces stand-alone films such as ROGUE SHARKS for Discovery, as well as 9/11: STATE OF EMERGENCY and the docudrama TARGETING BIN LADEN for History. The latter featured the first documentary interview with President Barack Obama on the killing of the Al Qaeda leader.

About CPB
The Corporation for Public Broadcasting (CPB), a private, nonprofit corporation created by Congress in 1967, is the steward of the federal government's investment in public broadcasting. It helps support the operations of more than 1,400 locally-owned and -operated public television and radio stations nationwide, and is the largest single source of funding for research, technology, and program development for public radio, television and related online services.

About PBS
PBS, with its over 350 member stations, offers all Americans the opportunity to explore new ideas and new worlds through television and online content. Each month, PBS reaches nearly 109 million people through television and over 28 million people online, inviting them to experience the worlds of science, history, nature and public affairs; to hear diverse viewpoints; and to take front row seats to world-class drama and performances. PBS’ broad array of programs has been consistently honored by the industry’s most coveted award competitions. Teachers of children from pre-K through 12th grade turn to PBS for digital content and services that help bring classroom lessons to life. PBS’ premier children’s TV programming and its website, pbskids.org, are parents’ and teachers’ most trusted partners in inspiring and nurturing curiosity and love of learning in children. More information about PBS is available at www.pbs.org, one of the leading dot-org websites on the Internet, or by following PBS on Twitter, Facebook or through our apps for mobile devices. Specific program information and updates for press are available at pbs.org/pressroom or by following PBS Pressroom on Twitter.
– PBS –

For additional information, photos, interviews and more, contact Goodman Media or PBS:

Joe DePlasco / Dan Roberti 					Carrie Johnson / Melissa Mills
DKC for PBS							PBS
212-685-4300							cjohnson@pbs.org; 703-739-5129
HowWeGotToNow@dkcnews.com				mkmills@pbs.org; 703-739-8134

Interviews with producers are available. For images and additional up-to-date information on this and other PBS programs, visit PBS PressRoom at pbs.org/pressroom.
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