		       
[image: PrBtn_VL_KType copy][image: C:\Users\diene.petterle\AppData\Local\Microsoft\Windows\Temporary Internet Files\Content.Outlook\0E1BMR7F\Nutopia Logo High Res White.tif]



NEWS RELEASE


CONTACTS: 

Carrie Johnson, PBS, 703-739-5129, cjohnson@pbs.org
Helena Tait, Nutopia ltd, +44 (0)20 7299 3459, helena@nutopia.com
Anusha Alikhan, Knight Foundation, 305-908-2677, media@knightfoundation.org


New Funding Announced For “How We Got To Now” Innovation Hub in Partnership with PBS and Knight Foundation

Digital Innovation Hub Part of Multi-Platform Media Project, Including Six-Part Broadcast Series
 HOW WE GOT TO NOW, Premiering October 15 on PBS

Click Here to View the Trailer for This Series

WASHINGTON—(May 28, 2014) Media company Nutopia today announced that the Bill & Melinda Gates Foundation is joining as partners with the John S. and James L. Knight Foundation and PBS in the digital Innovation Hub component of the PBS broadcast series HOW WE GOT TO NOW and its multi-platform media project. 

Beginning October 15, 2014, 9:00-11:00 p.m. ET (check local listings) on PBS, HOW WE GOT TO NOW is a six-part television series about the history of innovation and how there is something extraordinary in just about everything ordinary. Best-selling author and host Steven Johnson reveals the story behind the remarkable ideas that made modern life possible, the unsung heroes that brought them into the unexpected and bizarre consequences each of these innovations has triggered. The ideas are broken down into six themes that encompass the pillars of modern civilization: cold, time, light, clean, glass and sound.

The funding from the Gates Foundation will enable the expansion of an interactive site, the Innovation Hub, to explore how innovation is inspired in communities across the world and nurture future innovations. Development of the Innovation Hub, as a supplement to the series, in partnership with Knight Foundation was announced in April 2014.

Like the series, the site will approach innovation from a fresh angle. Instead of focusing on organizations currently in the headlines, it will feature the quieter innovations that raise our standards of living in crucial ways: innovations in the way our cities share information, for instance, or how developing world communities create clean drinking water without massive infrastructure. HOW WE GOT TO NOW is animated by the idea that surfacing these fascinating and inspiring stories illuminates the world around us in new and unexpected ways. The Hub will be founded on that same basic premise.
The Hub will feature multiple daily posts in the form of written articles, curated links, project reports, video and animation, data visualizations and analysis and more. It will crisscross the developed and developing world, inspiring the next generation of innovators to take on the global challenges that remain.  
Jane Root, Nutopia CEO, said, “I’ve long admired the work of the Gates Foundation across the world and it is really exciting to expand the scope of the TV series in this way.”

“The extent of innovation in developing nations has been largely downplayed in our society,” said Steven Johnson. The future of innovation will be driven by the global connectedness of developing and developed nations.”

"This additional support of the innovation hub reinforces its goal— to highlight the importance of place in fostering great ideas and enlist the help of the community to build new kinds of places," said Carol Coletta, Knight Foundation vice president for community and national initiatives. 

In addition to the Innovation Hub, PBS will launch a robust program website this fall featuring videos available for free online streaming, and other resources from the series for educators and the general audience. Educational materials for classrooms will be available for free through PBS LearningMedia, an award-winning media on-demand service used by 1.5 million educators nationwide.

“At PBS, we like to explore big, intriguing questions like those presented in HOW WE GOT TO NOW,” said Beth Hoppe, Chief Programming Executive and General Manager of General Audience Programming for PBS. “Combined with the PBS series, this multi-platform project will engage a variety of audiences and celebrate and foster powerful and innovative ideas.”

The TV series HOW WE GOT TO NOW will be produced by Nutopia for PBS in association with the BBC and will be distributed internationally by BBC Worldwide. Oregon Public Broadcasting is the presenting PBS member station. HOW WE GOT TO NOW is funded by the CPB/PBS Program Challenge Fund grant.
Riverhead Books, an imprint of Penguin Group LLC, will publish Steven Johnson’s How We Got to Now: Six Innovations that Made the Modern World on September 30, 2014.

About Nutopia  
Founded by Jane Root, former President of Discovery US and Controller of BBC2, Nutopia is known as the creator of the mega-doc. Shows include the Emmy-winning AMERICA THE STORY OF US, MANKIND THE STORY OF ALL OF US and THE BRITISH. The Story of Us format is now being made throughout the world with Australia The Story of Us in production and series planned in Brazil, China and Korea. Other mega-docs include HOW WE INVENTED THE WORLD for Discovery and THE 80s: THE DECADE THAT MADE US for National Geographic. Nutopia are currently in production on THE 90’s: THE LAST GREAT DECADE? and new projects for A&E, ITV, Syfy, Travel Channel and Esquire. 

About Steven Johnson
Steven Johnson is the host and executive producer of the upcoming series HOW WE GOT TO NOW WITH STEVEN JOHNSON. He's the author of eight best-selling books, including the recent Where Good Ideas Come From, and he writes for many publications, including The New York Times, The Wall Street Journal and Wired. An early internet entrepreneur, he is fluent in fields ranging from neurobiology to medicine, sanitation to social media. His unique blend of complex information and infectious anecdotes has won him 1.5 million Twitter followers and admirers from academia, politics and Silicon Valley.  

About the John S. and James L. Knight Foundation
Knight Foundation supports transformational ideas that promote quality journalism, advance media innovation, engage communities and foster the arts. We believe that democracy thrives when people and communities are informed and engaged. www.knightfoundation.org
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About PBS
PBS, with its over 350 member stations, offers all Americans the opportunity to explore new ideas and new worlds through television and online content. Each month, PBS reaches nearly 109 million people through television and over 28 million people online, inviting them to experience the worlds of science, history, nature and public affairs; to hear diverse viewpoints; and to take front row seats to world-class drama and performances. PBS’ broad array of programs has been consistently honored by the industry’s most coveted award competitions. Teachers of children from pre-K through 12th grade turn to PBS for digital content and services that help bring classroom lessons to life. PBS’ premier children’s TV programming and its website, pbskids.org, are parents’ and teachers’ most trusted partners in inspiring and nurturing curiosity and love of learning in children. More information about PBS is available at www.pbs.org, one of the leading dot-org websites on the Internet, or by following PBS on Twitter, Facebook or through our apps for mobile devices. Specific program information and updates for press are available at pbs.org/pressroom or by following PBS Pressroom on Twitter.
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