INSIDE
– PBS Series Goes “Inside” for Behind-the-Scenes Exclusives –

Ever wonder what it’s like to perform in front of one million people? How quickly does the ground whiz by behind the wheel of one of the world’s fastest cars? What does it feel like to ride a rocket into space? Find out firsthand as PBS goes inside and deconstructs some of the most logistically difficult events on Earth. Gaining special — and sometimes exclusive — access, INSIDE, airing in October 2007 (check local listings) on PBS, investigates the science, action and behind-the-scenes challenges of mega events. Through the eyes of core participants, PBS viewers can dive headfirst into awe-inspiring moments from the most privileged point of view. 

· “Hong Kong’s Big Bang”  As hundreds of thousands of revelers descend upon Hong Kong, some of the world’s best party-planners also assemble in hopes of starting the Chinese New Year off with a bang. Three giant barges in Victoria Harbor comprise the celebration’s staging ground. Pyrotechnicians will set, test and blast 4.5 tons of fireworks from watery platforms, making this perhaps the biggest annual fireworks show on Earth. The job on land is no less daunting. Over a week’s time, parade organizers must brave sleepless nights, high water and heavy traffic to ensure that the show goes on.

· “FIFA Club Championship”  Once a year, the greatest soccer clubs in the world come together to wage battle at the FIFA Club World Championship. Six teams, all champions of their regions, arrive at Japan’s Nissan Stadium in Yokohama with the sole intent of claiming first place and bragging rights for one year. But it’s not just the players who are in the glare of the spotlight. This INSIDE episode features a team of referees under the intense scrutiny of competition selectors, a crew of technicians preparing a high-tech camera for its soccer debut, a director in charge of a television broadcast to millions of households and a rookie sports photographer who has a knack for getting himself into predicaments. For each participant, everything must come together before the final whistle sounds. 
· “Speed Week”  The Bonneville Salt Flats in Utah is one of the flattest places in North America, an expanse so vast one can see the curvature of the Earth. Once a year this geological phenomenon attracts those with a shared passion: the need for speed. With bullet-shaped streamliners and other hand-crafted contraptions, thousands of hot-rodders make the pilgrimage to the flats with one mission in mind: to go as fast as their set of wheels will allow. “Speed Week” tells the story of seven men and women who hope to break land speed records at the Salt Flats’ annual racing event. Using specialized cameras mounted inside cars and on motorcycles, the program shows what it’s like to drive at unimaginable speeds, where high-speed passion meets extreme risk … and not everyone makes it back alive.

· “Battle of the Wines”  Each year the who’s who of the wine trade gather in London’s historic Guildhall to find out who has earned the highly coveted honor of “Wine Maker of the Year.” Six hundred refined palates must be dazzled in this banquet, and setting up is no easy task. “Battle of the Wines” follows the event organizer as she ensures that the wine is corked and ready to flow; the head chef as he endures the scrutiny of judges selecting the perfect entrée; and the head waiter as he plays drill sergeant to a team of servers. The program also visits some of the top contenders’ vineyards in Napa Valley, Australia and Spain to uncover the secrets behind their best wines.

· “Rolling Stones in Rio”  Just when the Rolling Stones thought they’d done it all, a new opportunity takes them to the sun-drenched shores of Brazil’s most famous beach. The self-proclaimed “World’s Greatest Rock & Roll Band” has agreed to kick off Rio de Janeiro’s carnival with a free concert on Copacabana Beach — for an estimated 1.5 million people. “Rolling Stones in Rio” deconstructs the extreme challenges crew members face as they transport more than 200 tons of equipment, build a seven-story-high stage and keep more than a million screaming fans safe. Viewers get a rare peek behind the curtain to share a few intimate moments with certified rock legends: Sir Mick Jagger, Keith Richards, Ron Wood and Charlie Watts.

· “Space Launch”  This episode takes viewers behind-the-scenes of a manned space launch from Russia’s Baikonur Cosmodrome. But this is no ordinary mission. For only the third time in history, a paying customer joins an astronaut and a cosmonaut on their trip to the International Space Station. Twenty million dollars entitles entrepreneur Greg Olsen to 10 days in orbit. Through Olsen’s own video journal, dramatic archival film and original footage shot in Moscow’s mission control and from the desert steppes of Kazakhstan, viewers experience the life-and-death dangers of a rocket launch, space docking and reentry.
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