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NO PASSPORT REQUIRED with Marcus Samuelsson 
Returns January 2020 for Second Season on PBS

New Episodes Explore the Food and Culture of America’s Thriving Immigrant Communities in Boston, Houston, Las Vegas, Los Angeles, Philadelphia and Seattle
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No Passport Required – Marcus Samuelsson in Seattle
Photo credit: Eater/Vox Media



Arlington, VA — NO PASSPORT REQUIRED, hosted and executive produced by renowned chef Marcus Samuelsson, will return for a second season in January 2020 on PBS. Once again, Marcus will explore six different American cities, visiting with both professional chefs and home cooks, for an in-depth look at the rich diversity of immigrant traditions and cuisines woven into American food and culture.

In Season 2, NO PASSPORT REQUIRED will travel to Houston, home to one of the highest numbers of West African expatriates of any U.S. city; the Filipino American community in Seattle, who are part of the city’s longstanding Asian Pacific American heritage; Los Angeles, where the world’s second-largest Armenian community resides; and Boston, where Marcus explores Portuguese-speaking cultures and cuisines from three different locales: Brazil, Cape Verde and Portugal. Other episodes focus on the Chinese American community in Las Vegas, which has grown tremendously over the last 20 years, and Philadelphia, where Italian Americans have thrived for generations. In each city, he’ll visit local restaurants, markets and family homes, learning about each community’s cuisine and heritage.

An immigrant himself — born in Ethiopia, raised in Sweden, now a celebrated chef, restaurateur, author and resident of Harlem — Marcus Samuelsson is passionate about sharing and celebrating the food of America’s vibrant communities. Each episode shows how important food can be in bringing Americans — old and new — together around the table. “I’m so happy to be working on a second season of NO PASSPORT REQUIRED,” said Samuelsson. “We have only begun to scratch the surface of the amazing range of immigrant cultures and cuisines found in the U.S. It’s exciting to go on this journey once again and bring attention to these diverse communities that contribute so much to our nation.”

“NO PASSPORT REQUIRED was one of our freshest and most popular new shows last year,” said Pamela A. Aguilar, Senior Director, PBS Programming. “It included new perspectives and provided a unique lens that brought younger audiences to PBS, who connected with Marcus and the culture and cuisine of these diverse communities. We’re delighted to present a new season of this inclusive series that is part of the PBS commitment to provide programming that is reflective of all Americans."

“We are thrilled to be working with PBS and Marcus to continue capturing these authentic stories focusing on the communities that make this nation so rich and dynamic,” said Marty Moe, President, Vox Media. “Serving both the PBS and Eater audiences with premium nonfiction television inspired by great journalism, next generation talent and a collective deep curiosity about the world is a priority for Vox Entertainment.”

“Season 1 of NO PASSPORT REQUIRED was Eater’s first foray into television, and we’re proud to be working with PBS on a second season to celebrate America’s diverse cultural mosaic with these six new locations and communities," said Sonia Chopra, Eater’s Director of Editorial Strategy and a co-executive producer on the show. “Offering a platform for immigrant communities to share their stories is what truly makes this docu-series so special.” 

A series of events will bring the featured cuisines to audiences in each city through recipes, behind-the-scenes photos and exclusive digital content on Eater and PBS.org, and through local outreach by PBS member stations and Eater’s local city platforms.

NO PASSPORT REQUIRED is executive produced by Marty Moe, Chad Mumm, Amanda Kludt, Jim Bankoff, Joanna Forscher and Marcus Samuelsson for Vox Entertainment. Sonia Chopra is co-executive producer for Eater. Pamela A. Aguilar is the executive in charge for PBS. 

About Vox Media 
Vox Media is the leading modern media company known for its standout technology, high-fidelity advertising, and house of editorial networks united by a shared belief in the power to go deeper to connect with global, passionate, curious audiences. Vox Media’s brands and businesses include SB Nation, Eater, The Verge, Vox, Curbed, Recode & Code Conferences, Polygon, Concert, Vox Creative, Vox Entertainment and the Vox Media Podcast Network. 

Vox Entertainment is Vox Media’s Los Angeles and New York-based development, production, and distribution division for premium TV and OTT programming. In 2018, Vox Entertainment and Vox premiered a weekly docuseries, Explained, on Netflix which will return for a second season in 2019; Vox Entertainment and Eater premiered its first broadcast television series — No Passport Required — on PBS, hosted by chef Marcus Samuelsson; sports network SB Nation and Vox Entertainment premiered a true-crime sports documentary series, Foul Play, on Verizon’s go90 platform. In 2019, Vox Entertainment produced and premiered American Style, a four-part documentary series examining the impacts of political, social and economic changes on American style through the decades as a CNN Original.

About Eater
Eater is a lifestyle network and the most trusted voice in the food and travel space. With the only team of dedicated journalists in 24 markets across North America and the UK, Eater has been at the forefront of breaking news and goes deeper into the cities, restaurants, bars, chefs, ingredients, experiences, and stories that are shaping culture today with award-winning features, a flagship maps program and much more. In July 2018, Eater’s first foray into television “No Passport Required” premiered on PBS. Produced with Vox Entertainment, the six-part series, hosted by Chef Marcus Samuelsson, took a culinary and anthropological excursion into the cities, communities, and cuisines of today’s multicultural America. With a wide variety of original video series like “Omakase,” and “Prime Time,” the two-time New York Emmy-award winning video team continues to evolve giving viewers new hosts, formats and access to experiences and destinations that redefine how food is covered in the media.
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About PBS
PBS, with nearly 350 member stations, offers all Americans the opportunity to explore new ideas and new worlds through television and digital content. Each month, PBS reaches over 90 million people through television and 30 million people online, inviting them to experience the worlds of science, history, nature and public affairs; to hear diverse viewpoints; and to take front row seats to world-class drama and performances. PBS’ broad array of programs has been consistently honored by the industry’s most coveted award competitions. Teachers of children from pre-K through 12th grade turn to PBS for digital content and services that help bring classroom lessons to life. Decades of research confirms that PBS’ premier children’s media service, PBS KIDS, helps children build critical literacy, math and social-emotional skills, enabling them to find success in school and life. Delivered through member stations, PBS KIDS offers high-quality educational content on TV – including a 24/7 channel, online at pbskids.org, via an array of mobile apps and in communities across America. More information about PBS is available at www.pbs.org, one of the leading dot-org websites on the internet, or by following PBS on Twitter, Facebook or through our apps for mobile and connected devices. Specific program information and updates for press are available at pbs.org/pressroom or by following PBS Pressroom on Twitter.

About PBS Food
PBS is the original home of cooking and still offers the very best in food and cooking. From A Chef’s Life to The Great British Baking Show to Martha Bakes, PBS programs and chefs have received more Peabody Awards, Daytime Emmy® Awards and James Beard Foundation Awards than any other network. Viewers can explore more deeply on the award-winning PBS Food site (pbs.org/food), which brings together the best food and cooking content from across public television with award-winning digital videos, recipes, articles and more.
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For images and additional up-to-date information on this and other PBS programs, visit PBS PressRoom at pbs.org/pressroom.
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