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Outreach, Education and Ancillary Products

SIMON SCHAMA’S POWER OF ART features eight narratives of embattled artists (Van Gogh, Picasso, Caravaggio, Bernini, Rembrandt, David, Turner, and Rothko) confronting disaster and triumph while making art that continues to resonate today.  The eight-part series premieres Monday, June 18 at 9 p.m. (ET) on PBS.  The series continues weekly, Mondays at 10 p.m., through July 30 (check local listings).  The POWER OF ART series creates the centerpiece of an ambitious national, multi-platform initiative that features a Web site, national outreach, a book, and a DVD.  Following is an overview of materials and events being produced in conjunction with the series:

Online Activities
· The Web Site (www.pbs.org/powerofart).  Allows users to delve deeper into each artwork while building on the series’ scholarship and research.  Extensive background information includes commentary from internationally acclaimed scholar and writer Simon Schama, as well as video and audio material used in the series.  Primers offer historical background on the art works, artists and time period, a look at symbolic meanings and interpretations, and information on artistic techniques.  Users can click on different parts of each painting for a text or audio explanation.   

· Educator’s Area of the Web Site.  Aimed at high school teachers and students, this portion of the Web site features a series of curricular tools that utilize segments from the broadcast program and the interactive features of the site.  Materials include complete, comprehensive instructions for classroom implementation, downloadable student handouts and streaming segments of the broadcast series to be used in the lesson plans.
National Outreach

All told, Thirteen’s outreach initiative is expected to impact tens of thousands of high school and college students, educators, and other community members throughout the U.S.  Outreach efforts include:  
· Partnership Outreach Events.  Public television stations across the country – either in cities where the work of artists featured in the program are available in local art institutions, or in more rural locations without access to world-class art museums – are hosting outreach events designed to meet the needs and utilize the resources of their local communities.  These events, which should engage a minimum of 500 community members, are designed to build stronger relationships between public television stations and visual arts institutions in local communities.    
· Online POWER OF ART Contest.  Twenty outstanding student essay winners will receive a copy of the POWER OF ART companion book, personally inscribed by Simon Schama, as well as a DVD of the series, and a free one-year membership to their local PBS station.  Five grand prize winners will also be flown to Washington, D.C. for a tour of selected pieces in the National Gallery of Art with Simon Schama.  The submission deadline is in November; winners will be announced in December. 

Companion Book

· The Power of Art by Simon Schama.  The Power of Art takes us out of the comfort zone of the museum and the gallery and jolts us back to the dramatic moments when eight great artists produced their finest masterpieces, turning a page in the history of art forever.  In a review for The Library Journal, a critic said,  “Few writers have as good a command of language and culture as does Schama…Schama is an erudite storyteller…He has a winning writing style…a bravura work.”  The 448-page book, which covers the same artists as the series, is published by HarperCollins.  

DVD

· The POWER OF ART series DVD.  The DVD is being released by BBC Video on June 19.  The three-disc set contains all eight episodes of the series and features an extensive bonus interview with Simon Schama as well as audio commentaries from Schama, directors Clare Beavan and David Belton, and actor Andy Serkis (Vincent van Gogh in the series).
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The series is made possible by the Corporation for Public Broadcasting; Dorothy and    Lewis Cullman; the Philip and Janice Levin Foundation; Judith B. Resnick; Rosalind P.  Walter; Ralph W. Voorhees, in the memory of Barbara B. Voorhees; the LuEsther T. Mertz Charitable Trust; and PBS.
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