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The Search Is On for America’s “Best- Loved Novel”

– THE GREAT AMERICAN READ Returns This Fall to PBS Stations Nationwide –


	

	


BEVERLY HILLS, CA;  JULY 30, 2018 – Book lovers rejoice! PBS’ THE GREAT AMERICAN READ will return to local PBS stations this fall on Tuesday, September 11 at 8:00 p.m. (check local listings). Hosted by television personality and journalist Meredith Vieira,THE GREAT AMERICAN READ is an eight-part series and multi-platform reading initiative that shines a national spotlight on the importance of reading. Throughout the summer, viewers are being encouranged to read as many books as possible,vote on their favorite works of fiction, and share their thoughts and opinions on social media as part of the most expansive national celebration of books and reading aimed at engaging multi-generational readers across multiple platforms ever created.

To date, almost 2 million votes have been cast in conjunction with THE GREAT AMERCIAN READ. PBS’ Facebook book club dedicated to THE GREAT AMERICAN READ has more than 36,000 members, and over 333,000 people have completed the quiz to identify how many of America’s 100 favorite novels they have read. As part of the campaign, more than two dozen local public television stations across the country have planned over 125 community engagement activities, including book clubs, author appearances and readings, screening events, book-themed family activities and more.

Voting opened with the launch of the two-hour premiere episode on May 22 and continues throughout the summer, leading up to the grand finale on October 23, 2018. Viewers are currently able to vote for their favorite titles at pbs.org/greatamericanread, through hashtag voting via Facebook and Twitter, and through SMS texting using the dedicated book hashtag that can be found here. In the fall, viewers will also be able to cast their vote toll-free by phone.

THE GREAT AMERICAN READ will air on the following Tuesday nights this fall:

“Fall Kick Off”
Tuesday, September 11, 8:00-9:00 p.m. ET
Join host Meredith Vieira in the search for America’s best-loved novel. The voting is underway, and the competition is heating up – any book could win.

“Who Am I?”
Tuesday, September 18, 8:00-9:00 p.m. ET
Explore the ways that America’s best-loved novels answer the age-old question, “Who Am I?” From life lessons to spiritual journeys, these books help us understand our own identities and find our place in the world.

“Heroes”
Tuesday, September 25, 8:00-9:00 p.m. ET
Follow the trials and tribulations of some of literature’s favorite heroes. From Katniss Everdeen to Don Quixote, examine how the everyday hero and the anti-hero find their inner strength, overcome challenges and rise to the occasion.

“Villains and Monsters”
Tuesday, October 2, 8:00-9:00 p.m. ET
Learn why literature’s most notorious villains began behaving badly. Many weren’t born evil, but became that way when faced with some of the same choices we make every day. See what these villains can teach us about our own dark impulses.

“What We Do For Love”
Tuesday, October 9, 8:00-9:00 p.m. ET
Fall in love with some of literature’s most beautiful romances and explore the many forms of love, from family to passion to the unrequited type. Learn how America’s best-loved novels reflect the things we do for love.

“Other Worlds”
Tuesday, October 16, 8:00-9:00 p.m. ET
Take a magical journey to another world through some of America’s best-loved novels. From Middle Earth to Lilliput, the trials and tribulations of these alternate universes help us to better understand our own world.

“Grand Finale”
Tuesday, October 23, 8:00-9:00 p.m. ET
America’s best-loved novel is revealed.

Funding for THE GREAT AMERICAN READ is provided by The Anne Ray Foundation and PBS. In addition, the Corporation for Public Broadcasting (CPB) has provided grants, in partnership with PBS, to public media stations across the country to create local content and host screenings and forums to encourage summer reading and participation in the initiative.

THE GREAT AMERICAN READ is a production of Nutopia for PBS. The program is executive produced by Jane Root, Michael Cascio, Bob Kirsh and Charles Marquardt; co-executive produced by Rebecca Ratliff Cameron; line produced by Rachael Jerahian; and produced by Nilam Agrawal-Desai, Katherine Linton, Kate Chumley, Justine Simonson, Michelle Smawley, Siobhan Lockhart, Annie Wong and Tomek Gross. Bill Gardner, Vice President of Programming and Development, is executive in charge for PBS, and Bethany Latham is project director.

Amplifying the on-air and online series content will be a fully illustrated companion book, The Great American Read: The Book of Books, which will include information about the 100 novels, author profiles, rare images of original manuscripts and more, plus a foreword by THE GREAT AMERICAN READ host Meredith Vieira, to be published by Black Dog & Leventhal on August 21, 2018.

About Nutopia
Nutopia is a leading television production company creating innovative, award-winning, premium content on a global scale.  Founded in 2008 by Jane Root, former President of Discovery Channel US, Controller of BBC2 and co-founder of Wall to Wall TV, Nutopia created the ‘mega doc’ model, blending huge scale history series and high-profile talent from the worlds of documentary and drama.  In 2017, the company entered in to a creative partnership with Academy Award®-nominated feature film producers Roast Beef.  Nutopia has become synonymous with creating high quality content that stands out from the crowd, working with some of the most prominent global broadcasters including Netflix, CNN, National Geographic, the BBC, PBS and A+E Networks.  Critical successes include the Emmy Award-winning series HOW WE GOT TO NOW; two seasons of ratings smash FINDING JESUS. FAITH. FACT. FORGERY; Emmy Award-winning series AMERICA THE STORY OF US and MANKIND THE STORY OF ALL OF US.  Upcoming projects include THE LAST CZARS and BABIES for Netflix. 

About PBS
PBS, with nearly 350 member stations, offers all Americans the opportunity to explore new ideas and new worlds through television and digital content. Each month, PBS reaches over 90 million people through television and 30 million people online, inviting them to experience the worlds of science, history, nature and public affairs; to hear diverse viewpoints; and to take front row seats to world-class drama and performances. PBS’ broad array of programs has been consistently honored by the industry’s most coveted award competitions. Teachers of children from pre-K through 12th grade turn to PBS for digital content and services that help bring classroom lessons to life. Decades of research confirms that PBS’ premier children’s media service, PBS KIDS, helps children build critical literacy, math and social-emotional skills, enabling them to find success in school and life. Delivered through member stations, PBS KIDS offers high-quality educational content on TV – including a 24/7 channel, online at pbskids.org, via an array of mobile apps and in communities across America. More information about PBS is available at www.pbs.org, one of the leading dot-org websites on the internet, or by following PBS on Twitter, Facebook or through our apps for mobile and connected devices. 
 
CONTACTS:
Carrie Johnson, PBS, 703-739-5129, cjohnson@pbs.org
Atiya Frederick, PBS, 703-739-5147, anfrederick@pbs.org
Brian Moriarty, DKC Public Relations, 212-981-5252, brian_moriarty@dkcnews.com
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