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Boisterous PBS Drama VICIOUS Returns with New Holiday Special

– Special to Air Thursday, December 25 at 9:30 p.m. ET –
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	Frances de la Tour, Ian McKellen, Iwan Rheon, Derek Jacobi, Marcia Warren (Credit: Brown Eyed Boy Limited)


[bookmark: _GoBack]ARLINGTON, VA; NOVEMBER 13, 2014 – PBS will deliver extra laughs for viewers this holiday season with VICIOUS “Holiday Special,” adding to a robust December schedule with a variety of programs to celebrate the season. Following a new CALL THE MIDWIFE HOLIDAY SPECIAL (2014) on Thursday, December 25, VICIOUS completes a block of British programming to celebrate Christmas Day.

VICIOUS “Holiday Special” brings the gang back together, with Freddie (Ian McKellen) and Stuart (Derek Jacobi) hosting a holiday soiree in their small central London flat. Ash (Iwan Rheon, “Game of Thrones”), their young upstairs neighbor, has volunteered to cook the meal, their feisty best friend Violet (Frances de la Tour, Harry Potter and the Deathly Hallows) is up to her old tricks, and a wicked game of Truth or Dare brings up hidden truths —and surprises as well. 

Created and executive produced by Gary Janetti (“Will & Grace,” “Family Guy”), VICIOUS follows a rich tradition of British sitcoms known for their broad, boisterous humor and tells the story of partners Freddie and Stuart, who have lived together in a small central London flat for nearly 50 years. Constantly picking each other apart and holding on to petty slights for decades, Freddie and Stuart are always at each other’s throats, cracking snide remarks aimed at the other’s age, appearance and flaws. However, underneath their vicious, co-dependent fighting, they have a deep love for one another. The series made its U.S. debut in June 2014 to much critical acclaim, with the New York Times calling it “convulsingly funny,” the New York Daily News marking it “a breath of fresh television air” and Entertainment Weekly describing it as “simply infectious.” 

VICIOUS is also produced by Gary Reich, known for “Uncle David” (2010), “Dan Clark’s Guide to Dating” (2006) and “Dan Clark’s Guide to Working” (2007) and is a production of Brown Eyed Boy in association with Kudos and Nickelby Inc.

VICIOUS “Holiday Special” will be available for viewing on the PBS Video Portal for 30 days after national broadcast.

About PBS
PBS, with its over 350 member stations, offers all Americans the opportunity to explore new ideas and new worlds through television and online content. Each month, PBS reaches nearly 109 million people through television and over 28 million people online, inviting them to experience the worlds of science, history, nature and public affairs; to hear diverse viewpoints; and to take front row seats to world-class drama and performances. PBS’ broad array of programs has been consistently honored by the industry’s most coveted award competitions. Teachers of children from pre-K through 12th grade turn to PBS for digital content and services that help bring classroom lessons to life. PBS’ premier children’s TV programming and its website, pbskids.org, are parents’ and teachers’ most trusted partners in inspiring and nurturing curiosity and love of learning in children. More information about PBS is available at www.pbs.org, one of the leading dot-org websites on the Internet, or by following PBS on Twitter, Facebook or through our apps for mobile devices. Specific program information and updates for press are available at pbs.org/pressroom or by following PBS Pressroom on Twitter.

About Shine International
Shine international is the sales and distribution arm of Shine Group and is responsible for the distribution of more than 3,700 hours of broadcast content annually. Shine International focuses on exploiting worldwide intellectual property rights through scripted and non-scripted formats and tape. The company distributes programming from Shine Group’s growing library of programming, along with a broad array of programming acquired from independent producers and U.S. networks, to more than 150 countries worldwide. Shine International is a leader in handling global rights to television formats, including group formats “The Biggest Loser” (airing in 30 countries), “The Family,” “One Born Every Minute,” “Clash of the Choirs” and “MasterChef,” which through Shine International and Shine Network is now in production in over 40 countries and airing in 145 territories.

About BBC Worldwide North America Sales & Distribution
BBC Worldwide Sales & Distribution is one of five core businesses under BBC Worldwide, the commercial arm and wholly-owned subsidiary of the UK public service broadcaster, BBC (British Broadcasting Corporation). BBC Worldwide exists to maximize the value of the BBC’s assets for the benefit of the BBC, and invests in programming in return for rights. The Sales & Distribution business negotiates, sells and distributes television programs to networks and secures co-production partners, across the U.S. and Canada.

– PBS –
CONTACTS: 
Press: Alyssa Winters, Missy Greenberg, Elizabeth Sharkey, Alexandra Stromer, DKC Public Relations, 212-685-4300; Vicious@DKCNews.com 

PBS Stations:
Lara Davidson, PBS, 703-739-5115; lkdavidson@pbs.org 

For images and additional up-to-date information on VICIOUS and other PBS programs, visit PBS PressRoom at pbs.org/pressroom.
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